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Annual Results for the twelve months ended 31 December 2015



Disclaimer

ThePresentationdoesnot constitute or form part of any offer or invitation to sell or issue,or any solicitationof any offer to purchaseor subscribefor, any sharesor other
securitiesof the Company,nor shallit (or anypart of it), or the fact of its distribution,form the basisof, or be reliedon in connectionwith or actasanyinducementto enter into,
anycontractwhatsoeverrelatingto anysecurities.

ThePresentationis beingmade,suppliedand directed only at personsin memberstatesof the EuropeanEconomicAreawho are qualified investorswithin the meaningof
Article 2(1)(e) of the ProspectusDirective(Directive2003/71/EC,asamended)and, additionallyin the United Kingdom,to those qualified investorswho (a) are personswho
haveprofessionalexperiencein matters relating to investmentsfalling within Article 19(5) of the FinancialServicesand Markets Act 2000 (FinancialPromotion)Order 2005
(investmentprofessionals)or (b) fall within Article 49(2)(a) to (d) of that Order (highnet worth companies,unincorporatedassociationsetc) (all suchpersonsbeing"Relevant
Persons"). Any personwho is not a RelevantPersonmay not attend the Presentationand shouldnot act or rely on this documentor anyof its contents. Any investmentor
investmentactivity to whichthe Presentationrelatesisavailableonly to RelevantPersonsandwill be engagedin only with RelevantPersons.

ThePresentationisprovidedfor generalinformationonlyanddoesnot purport to containall the informationthat mayberequiredto evaluatethe Company. Theinformation in
the Presentationis providedasat the date of the Presentation(unlessstatedotherwise)and is subjectto updating,completion,revisionand further verification. No reliance
may be placedfor any purposewhatever on the information or opinionscontainedor expressedin the Presentationor on the accuracy,completenessor fairnessof such
informationandopinions.

To the extent permitted by law or regulation,no undertaking,representationor warranty or other assurance,expressor implied, is made or given by or on behalf of the
Companyor any respectiveparent or subsidiaryundertakingsor the subsidiaryundertakingsof any suchparent undertakingsor any of their respectivedirectors,officers,
partners,employees,agents,affiliates,representativesor advisors,or anyother person,asto the accuracy,completenessor fairnessof the informationor opinionscontainedin
the Presentation. Savein the caseof fraud,no responsibilityor liability isacceptedby anypersonfor anyerrors,omissionsor inaccuraciesin suchinformationor opinionsor for
any loss,cost or damagesufferedor incurred, however arising,directly or indirectly, from any use of, as a result of the relianceon, or otherwise in connectionwith, the
Presentation. In addition,no duty of careor otherwiseisowedby anysuchpersonto recipientsof the Presentationor anyother personin relation to the Presentation.

Nothingin the Presentationis, or shouldbe relied on as,a promiseor representationasto the future. ThePresentationincludescertainstatements,estimatesandprojections
providedby the Companyin relation to strategies,plans,intentions,expectations,objectivesandanticipatedfuture performanceof the Companyand its subsidiaries. Bytheir
nature, suchstatements,estimatesand projectionsinvolve risk and uncertaintysincethey are basedon variousassumptionsmade by the Companyconcerninganticipated
resultswhich may or may not prove to be correct and becausethey may relate to eventsand dependon circumstancesthat mayor may not occur in the future and may be
beyondthe CompanyΩs ability to control or predict. No representationsor warrantiesof anykind are madeby anypersonasto the accuracyof suchstatements,estimatesor
projections,or that anyof the eventsexpressedor implied in anysuchstatements,estimatesor projectionswill actuallyoccur. TheCompanyis not under anyobligation,and
expresslydisclaimsanyintention, to updateor reviseanysuchstatements,estimatesor projections. No statementin the Presentationis intendedasa profit forecastor a profit
estimate.

ThePresentationis confidentialandshouldnot be distributed,publishedor reproduced(in whole or in part) or disclosedby its recipientsto anyother personfor anypurpose,
other than with the consentof the Company.

ThePresentationdoesnot constituteor form part of an offer or invitation to issueor sell,or the solicitationof an offer to subscribeor purchase,anysecuritiesto anypersonin
anyjurisdictionto whomor in whichsuchoffer or solicitationisunlawful,and,in particular,isnot for distribution in or into Australia,Canada,Israel,Japan,the Republicof South
Africaor the UnitedStates.
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Strong 2015 KPIs despite eventful year

>50
Countries

#1
Rated on mobile 

app stores 

137,000

Plus500 in numbers: 

Active customers FY 15 

+29%
Growth FY 15/FY 14 

$133m
FY 2015
EBITDA 

31 
Languages
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+20%
Growth in Revenues 

FY 15/
FY 14 

Strong revenue growth due to increase in 
active and new customers 

Less than expected fall in EBITDA; additional 
marketing and regulatory costs partly mitigated 
by customer growth

Total dividend represents a pay-out of 100%of 
net profit for the year ended 31 December 
2015

Dividend policy maintained at 60% pay-out 
ratio with payment of special dividends and 
flexibility to buyback shares

Another record year of strong customer growth

Plus500 is the second largest CFD provider in 
the UK*

Product innovation continued 

Regulatory and compliance onboardingprocess 
completed

85,000
New customers FY 15 

+28%
Growth FY 15/FY 14 

#1 in new 
customers

$276m
Revenues 
FY 2015

* Investment Trends 2015 UK Leveraged Trading report



Business Overview 

Regulatory & Risk Management

Financial Overview 

Outlook 
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Key Business Model Strengths

Customerfacing:

ï Highlyrated tradingplatform focusingon retail customers

ï Competitivepricing(tight spreads,zerocommissions)vspeers

ï Largeinstrumentportfolio

ï ThePlus500brand

Marketingandtechnology:

ï Proprietaryin-housedevelopedtechnology

ï ProprietaryάMarketingMachineέandaffiliateprogram

Complianceandrisk:

ï Lowcost,low riskandlow capitalintensivemodel

ï Significantinvestmentin enhancedregulatorycomplianceprocedures



Strong Product Platform
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CFD products Platform and Devices Trading Platform

2,200 CFD products
Supporting 31 languages in

more than 50countries
Retail customers only

Plus500 Product 
Portfolio

Stocks Indices

Options

FOREXCommodities

Plus500 Platform



Market Leading Technology

Proprietary technology, developed in-house: key differentiator and flexible advantage

System 
Architecture

Affiliate 
Programme

άMarketing 
Machineέ

Back
Office

User Interface

Hedging and 
Risk

Payment 
Interface

Fraud 
Management
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FlexibleBusiness Model

Spreads
92%

Premium
8%

Dealing Spreads

Difference between the buy price 
and the sell price of a CFD

Overnight Premiums

Charges on open customer 
positions held overnight

Market Positions

Gains (offset by losses) on 
customersΩ trading positions, 
acting as principal

Trade Time

Median trade time is 1 hour

Market PL

Revenues from Market PL was nil in 2015 
And only 1% in 2014

Revenue Split
Revenues
FY 2015

International
Footprint

FCA UK-regulated subsidiary

Plus500UK

Israel Headquarters

Plus500 Ltd.

Australian regulated

subsidiary (ASIC)

Plus500AU
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Quality of Earnings

Vast majority of 
revenues from 
regulated markets

CySEC  regulated 

subsidiary

Plus500CY

Plus500IL

ISA  regulated 

subsidiary*

* Pending approval



Marketing infrastructure: online is key

Using our proprietary automated marketing platform 
ensures that spending is efficient with a demonstrable 
return on investment

The άMarketing Machineέ

Focus is online 

Measurable

Learns from experience

Flexible spending

Context-specific advertising

Defined ROI from spend

Accumulated knowledge is a barrier to entry 
and competitive advantage

Online advertising

Source: Google
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Marketing infrastructure: affiliates program

A large international affiliates program

Over 5,000 active affiliates who advertise Plus500

Paid on success only

Easy-to-access and use affiliatesΩ portal of marketing collateral

Fully automated online analysis and reward platform 

Localised marketing tools for affiliates

Attractive revenue proposition for affiliates
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Increased activity offline to strengthen the Plus500 brand

Continue with targeted campaigns

Main official sponsor of AtléticoMadrid FC 

EurosportTV ads

- Key campaigns from 2015

ÅRoland Garros

ÅUS open

ÅTour de France

ÅSnooker world championship

Marketing infrastructure: offline campaigns

https://www.youtube.com/watch?v=TgdCQz8c0g8

https://www.youtube.com/watch?v=TgdCQz8c0g8
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Growing Investment in Marketing
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Offline

Affiliates

Online

*

Focus remains online but Plus500 will explore offline opportunities

82% 85% 88% 89% 91%% Direct Online

Advertising Spend ($m)

86%

* Due to Atletico Madrid sponsorship deal

Online

Advertising 

Search engines

Referrals

Offline

Mass Media (TV, print, radio)

Word of Mouth



Customer acquisition by marketing channel

New Customers by marketing channel
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21% 20% 22%

33%
33%

32%

23%

15%
14%

12% 11% 12%

56%
65% 64%

55% 56% 56%

Online marketing

Affiliate

Direct to Plus500




